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Perception about Unit Linked Insurance Plan
from the Customer at Kotak Mahindra Bank

CS Gowtham Chakravarthi, S. Praveen Kumar

Abstract: The examination proposed to be directed at Kotak
Mahindra Bank is a logical and unmistakable kind of research,
utilizing both essential and auxiliary information and Statistical
apparatuses like Simple rate investigation, positioning technique
and chi-square examination. Based on criticism through poll,
meeting and perception strategy, we discover the discernment see
about the insurance agency's working style and administrations
offered is very viable, Management of Kotak Mahindra Bank is
always trying endeavors to make the organization the best work
environment for level. As they are proportions of people mental
cosmetics and character and in that capacity are amazingly
ground-breaking instruments as discover from our relative
examination results. A Unit Link Insurance Plan is
fundamentally a mix of protection just as venture. In Unit
Linked Insurance Plans (ULIP), the speculations made are
liable to dangers related with the capital markets. This venture
chance in speculation portfolio is borne by the arrangement
holder. Along these lines, you should settle on your venture
decision subsequent to thinking about your hazard craving and
needs. The aftereffect of this exploration would assist the
organization with having a superior comprehension about the
customer's observation towards extra security.

Keywords: Unit Link Insurance Plan, Speculation Portfolio,
Auxilary Information

I. INTRODUCTION

"The Business of Insurance is identified with the assurance
of the monetary estimations of the benefits".

Every individual will in general extra to shield him from
risks or events of future. Security is one sort of speculation
subsidizes where in people endeavor to promise themselves
against risks or vulnerabilities of future. It is affirmation
against perils or events or hardships. People can save their
pay either in the structure gold, fixed assets like property or
in banking and securities[1],[3],[5]. The entire save assets of
people of a country speak to net private speculation reserves.
In India, disregarding the way that hold supports rate is high
anyway people like to place either in gold or fixed assets so
they can make money out of it. Consequently assurance
portion is up 'til now unfamiliar in India[2 ],[4],[6].

Customer acknowledgment applies the possibility of
unmistakable perception to displaying and advancing. So
also as substantial perception relates to how individuals see
and strategy material enhancements through their five
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identifies, customer acumen identifies with how individuals
structure suppositions about associations and the item they
offer through the purchases they make. Merchants apply
purchaser insight theory to choose how their customers see
them. They furthermore use buyer acumen speculation to
make exhibiting and publicizing frameworks proposed to
hold current customers - and attract new ones[7],[ 9],[11].

Il. RESEARCH METHODOLOGY

STATEMENT OF THE PROBLEM:
A study on Perception about Unit Linked Insurance
Plan from the Customer at Kotak Mahindra Bank

Sampling Method
The researcher has been adopted to select simple random
sampling method

Sample size
The researcher has selected 200 clients of Kotak Mahindra
Bank

Il. ANALYSIS

A. Simple percentage analysis:

Basic rate examination alludes to a proportion. With the
assistance of total figures it will be hard to interpretive any
significance from the gathered information, yet when rates
are discovered then it turns out to be anything but difficult to
locate the relative distinction between two are more
characteristics[8],[10],[12].

No. Of respondents
Percentage =
Total number of respondents

x 100

B. Weighted Average

The from weighted normal for the most part report to a
weighted math mean yet weighted refrains of different
methods can likewise be determined, for example, the
weighted Geometric mean weighted consonant mean.

Weighted Average= >Wx/Yx

(W) Weight

(X) No. of respondents

C. One Way Anova

Single direction investigation of change is a method used
to look at methods for at least two examples. This strategy
can be utilized distinctly for numerical information. The
ANOVA tests the invalid
speculation that examples in at
least two gatherings are drawn
from populaces with a similar
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mean qualities[13], [15],[17].

Table — 1 Plan for Financial Goals

PARTICULARS FREQUENCY PERCENTAGE
Marrizge 16 7
Child education 2 u
Tax savings 67 34
Retirement ™ 37
Any other 21 11
TOTAL 200 100
PLAN FOR FINANCIAL GOALS

percentage
A
owouwnmo

PARTICULRS

Figure — 3 Reasons For Investing In Ulips

Table — 3 The Premium Amount To Be Paid In Ulip Of Kotak
Mahindra Bank

PARTICULARS FREQUENCY PERCENTAGE
Low 26 13

Very low 34 17

Average 56 28

High 22 11

Very high 62 31

Total 200 100

37
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Table — 2 Duration to Use Ulip 5 i i i
o
Low Very low Average High Very high
PARTICULRS
PARTICULARS FREQUENCY PERCENTAGE
Less than | year 52 26 . . . .
5 o Figure — 4 The Premium Amount To Be Paid In Ulip Of
13 .
b Kotak Mahindra Bank
3.5 vears 41 21
¥
23 12 . .
37 years Table - 4 The Returns In Ulip Of Kotak Mahindra Bank
M han 7 33 17
ore t vears
TOTAL 200 100 PARTICULARS FREQUENCY PERCENTAGE
Low 46 23
Very low 24 12
Average 32 16
DURATIONTO USE ULIP ¢
High 54 27
El 7%
5 24 - Very high £ 22
20 17 Total 200 100
15 ~ 12
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Figure - 5 The Returns In Ulip Of Kotak Mahindra Bank

Table-5 Units Allocated In Ulip
Of Kotak Mahindra Bank
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PARTICULARS FREQUENCY PERCENTAGE 95% Confidence
Tow 76 I Std. Interval for Mean
Very low 48 24 Deviatio | Std. Lower |Upper
Averaze 3 3 N |Mean |n Error Bound |Bound Minimum Maximum
Hiah - Gl Returns 41 |1.00 000 000 1.00 1.00 1 1
Yg . _ - Schemesaregood |46 |196 | 698 | 103|175 [216 1 3
Very high 18 ¢ Recommended  by|58 [362 |.480 064|349 |3.75 3 4
Total 200 100 ol
Needs to save tax 23 (422 422 088 4.04 440 4 5
Offers multiple |32 500 | 000 000|500 |500 5 5
benefits, like
investment Hnsurance
tax saving
% Total 20 |299 1484 105 278 320 1 5
0
g
Test of Homogeneity of VVariances
Average
o The Returns In Ulip Of Kotak Mahindra Bank
Figure-6 Units Allocated In Ulip Of Kotak Mahindra Bank
. . . . . Levene
Table — 6 The Risk Associated With Ulip Of Kotak Mahindra AT
Bank Statistic df1 df? Sig.
PARTICULARS FREQUENCY PERCENTAGE 39 403 4 195 060
Tow risk pr) 7 - - .
Very low risk 36 18
Averagerisk 68 34
High risk 29 13 ANOVA
Very high risk bE] 12
Total 200 100
Sum of Mean
Squares df Square F Sig.
Between 398.499 4 99.623 492052 |.020
Groups
2 Within Groups [ 39.481 195 202
£ Total 437.980 199
2
3 5
Low risk Very lowrisk  Average risk Highrisk Very high risk] %“QJ
PART] ;3 o
: . . . . 22>
Figure — 7 The Risk Associated With Ulip Of Kotak 555 o
. L=
Mahindra Bank ¥Jo
Yo
E
- - od
Descriptives s
£
The Returns In Ulip Of Kotak Mahindra Bank ? % ? g 7
g 5 EF
9% Confidence H g g i
Std. Interval for Mean g g%
Deviatio | Std. Lower |Upper %i
N |Mean |n Ermror Bound |Bound Minimum Maximum REASONS FOR INVESTING IN ULIPS :
Retums 41 |1.00 000 000 1.00 1.00 1 1
Schemes are good 46 |1.96 698 103 1.73 216 1 3 TabU|ated Value — 2 60
Recommended by |38 |3.62 489 064 349 375 3 4
il Calculated value= 492.052
Needs to save tax 23 422 422 088 4.04 440 4 5
Offers mdti?Le 32 |5.00 000 000 5.00 5.00 5 5 F - F cal >F tab F: 492.052 > 2.60
gt M Hence, the Alternate hypothesis [H1] is accepted.
investmentt+insurance
+ax saving

Retrieval Number: B136708825819//2019©BEIESP
DOI: 10.35940/ijrte.B1367.0882S819

Published By:

Blue Eyes Intelligence Engineering
& Sciences Publication

271

Exploring Innovation




Perception about Unit Linked Insurance Plan From The Customer at Kotak Mahindra Bank

Inference:

The calculated value of F is greater than the tabulated
value. Hence, we reject the null hypothesis and conclude that
there is a significance difference the reasons for investing in
ulips and the returns in ulip of Kotak Mahindra Bank

Weighted Average Method

The weighted moving average is obtained on dividing the
weighted moving total by the sum of the weight.
=X Wixi/Zxi

A weight average with appropriate weight is
generally used when the moving average are strongly
affected by extreme value.

Table — 6 Satisfaction Level Of Current Supervision System

Particulars F w WF
Returns 34 4 136
Schemes are good 46 2 92
Recommended by family 58 1 58
Needs to save tax 24 ) 120
Offers multiple benefits, like investment | 38 3 114
<+ nsurance + tax saving

TOTAL 200 520

Weighted average=) wf/>
=520/200
=26=3
Inference:
From above table, it can be inferred that most of the
respondents are satisfied for the offers multiple benefits, like
investment + insurance + tax saving.

Correlation Coefficient

Null hypothesis (HO):

There is a negative significance between the
reasons for investing in ulips and the returns in ulip of Kotak
Mahindra Bank

Alternate hypothesis (H1):

There is positive significance between the
reasons for investing in ulips and the returns in ulip of Kotak
Mahindra Bank

Table — 7 The Equipment To Measure The Correlation
Coefficient Between Investing In Ulips And Returns In Ulip
Are As Follows

X XX (x) x Y Y-Y (¥ ¥ X
o4 3 0 66 2 g 6
65 ) 3 67 1 1 2
66 1 1 63 3 0 3
67 0 0 68 0 0 0
68 1 1 70 2 4 2
60 2 3 68 0 0 0
70 3 0 72 3 16 12
Fx28 Ty Txy25

Correlation(r)= gxy/V&x? X Fy*
=25A28 X 34

=25/30.85
=0.810
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As the correlation value is less than 1, there has positive
significance between both. In other way, we can said that
here we can accept alternate hypothesis (H1).

IV. RESULTS

1. Most of the respondents are in the age bunch between
51& Above

2. 52% of the respondents are Salaried

3. Employees Most of the workers are gaining 3 lakh-5
lakh

4. Most of the respondents feel that the most significant
factor they look before picking a venture is to expand their
riches

5. 38% of the respondents are liked to put resources into
ULIP [14],[16], [18]

6. Most of the representatives know data about ULIP
through Television.

7.28% of the respondents discover best for ULIPS in
Kotak Mahindra Bank

8. 40% of the respondents are plan to put resources into
ULIP for 10-20 years.

9. Most of the respondents like to put resources into ULIPS
for the Investment.

10. Most of the respondent's principle budgetary
objective is for retirement life

11. 26% of the respondents are taken ULIP for Less than
1 year

12. Most of the respondents are prescribed by family and
companions for putting resources into ULIPS of Kotak
Mahindra Bank .

13. Most of the respondents feel that the excellent add up
to be paid in ULIPS of Kotak Mahindra Bank is high.

14. Most of the respondents feel that the profits in ULIPS
of Kotak Mahindra Bank are high[19],[21],[23]

15. Most of the respondents apportion normal number of
units in ULIP of Kotak Mahindra Bank

16. Most of the respondents feel that the hazard related
with ULIP of Kotak Mahindra Bank is high.

17. Most of the respondents have low plans with ulip of
Kotak Mahindra Bank .

18. Most of the respondents
are exceedingly adaptability with
ulip of Kotak Mahindra Bank .
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19. Most of the respondents feel that the
straightforwardness with ulip of Kotak Mahindra Bank is
normal[20],[22],[24].

20. Most of the respondents feel normal about the month
to month charges in ulip of Kotak Mahindra Bank .

21. More respondents appraised High rate for the
organization charges in ULIP.

22. Most of the respondents appraised high rate for give
up charges in ULIP.

23. Most of the respondents are happy with the ULIP.

24. More respondents appraised high rate for ULIP's
store the executives

25. Most of the respondents feel that the
straightforwardness with ulip of Kotak Mahindra Bank is
normal.

V.DISCUSSIONS

1. The charges like organization charges, give up charges
and store the board rate are appraised high. This may make a
negative effect to put resources into this arrangement. The
organization can make a few adjustments in the charges to
get more financial specialists

2. The straightforwardness with ulip of Kotak Mahindra
Bank is normal which might be a negative effect for the
financial specialists. The organization is proposed to keep
the records of the clients as exceptionally shrouded
[25],[27].[29]

3. The hazard related with ULIP of Kotak Mahindra Bank
is high a direct result of the offer value developments. The
organization can make some mindfulness program about
their arrangements to pull in clients and furthermore present
a few plans with okay

4.0nly 38% of the respondents are wanted to put
resources into ULIP and 28% of the respondents discover
best for ULIPS in Kotak Mahindra Bank . Mindfulness
program about the upsides of the ULIPS will assist the
organization with getting more speculators

5. Although the profits in ULIPS of Kotak Mahindra Bank
are high, the hazard related with ULIP of Kotak Mahindra
Bank is likewise exceptionally high[26],[28],[30].

6. Most of the respondents are picking the retirement plan.
The organization can give a few ideas for different
alternatives like Marriage, Child training, Tax reserve funds
and different designs to get more financial specialists in these
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choices moreover

VI. CONCLUSION

A A Unit Link Insurance Plan is essentially a mix of
protection just as speculation. In Unit Linked Insurance
Plans (ULIP), the speculations made are liable to dangers
related with the capital markets. This venture chance in
speculation portfolio is borne by the arrangement holder.
Subsequently, you should settle on your venture decision in
the wake of thinking about your hazard hunger and
needs[31],[33].

Based on input through poll, meeting and perception
strategy, we discover the observation see about the insurance
agency's working style and administrations offered is very
powerful, Management of Kotak Mahindra Bank is
continually trying endeavors to make the organization the
best work environment for level. As they are proportions of
people mental cosmetics and character and in that capacity
are amazingly ground-breaking instruments as discover from
our relative investigation results.
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