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Abstract: Social Media is a platform where people can
communicate with each other easily without any boundaries.
Teenagers tend to used social media to disclose information such
as email, pictures and location. In Malaysia, the number of
cyberbully and suicide because of social media keep increasing.
Thus, this study was about the information disclosure in social
media among teenagers in Malaysia. The purpose of this study
was to determine the factors that influence information
disclosure in social media among teenagers in Malaysia. It has
been found that factors enjoyment, perceived usefulness and
trust were the factors that influence teenagers to disclose
information in social media. This study used a quantitative
research method and questionnaire were distributed to 335
students at Sekolah Menengah Kebangsaan Rantau Panjang
Klang. It was found that there was a relationship between
independent variables (Enjoyment, Perceived Usefulness and
Trust) and the dependent variable (Information Disclosure).
From the finding, it has been found that Trust is the most
influential factor in information disclosure in social media
among teenagers in Malaysia where, when people trust their
member in social media it influences them to disclose more
information in social media.

Keywords Information Management, Information
disclosure, Enjoyment, Perceived Usefulness, Trust.

I. INTRODUCTION

Networks Sites (SNS) such as Facebook,
Instagram, Twitter, blogs and WhatsApp were
medium that connecting and enabling users to
communicate with others (Raghavan, 2006). Users
used social media as a platform to share their
ideas, personal message, information and other
content like picture and videos. The advent of
social media nowadays tends people to disclose
their information voluntarily. For example, the
user shared their personal information such as
birth dates and location. According to McKnight,
Lankton, and Tripp (2011), information disclosure
in this sense means the level to which one lets
access to aspects of one’s personal information,
rather than the more traditional meaning of
whether or not one share’s personal information.
In  Malaysia, the statistic of internet users is
kept increasing wherein 2015 growth 11% from
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66.6% in 2014 which 14.6% per cent of
Malaysian  teenagers used internet  where it
indicates that teenagers are the second larger
users of social media in Malaysia which 80%
of users wused the internet for social media
(MCMC, 2016). Since teenagers are willing to
disclose their information in social media without
boundaries, there are must be the factors
influencing teenagers in revealing the news in
social media.

In this globalisation era, the internet was the

most important things in our daily life and
Social Networking Sites (SNS) or known as
Social Media nowadays become principal of the
communications tools. Research from Bazarova &
Choi  (2014) states that social media give
benefits to build a relationship with  others.
However, there were the risks of using social

media that provide a problem to the users such
as cyberbully (Marwick and Boyd, 2011). In
Malaysia, cyberbully among teenagers is become
critical issues and always be talked in Malaysian
newspaper Simon (2007) which it effects the on
their psychology (Thye, 2017). This is because
nowadays are more easy Vvoicing their emotions
online where it allows them to hide behind a
virtual mask (Pillay, 2017) which for them it is
more convenient, less embarrassing and more
ease. According to Dr Ong Beng Keat (2017),
the statistic of suicides in Malaysia has increased
by leaps and bounds in recent years because of
social media. Since social media was a medium
to disclose the information easily, and it gives
serious issues in  Malaysia. Therefore, it is
important to know the intention of teenagers
used social media to disclose their information
where  there is no study regarding on
Information disclosure in  Social Media among
Teenagers in Malaysia.

This study was concentrate on teenagers in
Malaysia since this group were the second
higher users in social media in Malaysia. The
sample of this study were students from Sekolah
Menengah  Kebangsaan Rantau Panjang Klang
because they were teenagers group where their
age between 13 and 17 which
Daud (2014), the age of
teenager was between 12
years old to 19 years

according to
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old. School in Klang Valley been chosen as a
sample because, in this area, there has great
exposure in social media due to the greater
coverage of the internet.
Il. OVERVIEW OF INFORMATION
DISCLOSURE

Researchers have focused on concerns about
teenager’s safety on the Social Media. Social
Media privacy problems can stem from the

interplay three factors, which
of Social Media security

what personally identifiable
users of Social Media disclose and  what
particular end wuser data on Social Media is
sought out and used by third parties. For
example, teenagers consciously and unconsciously
reveal their information to people they do not
know and actually would not trust to access to
that information they made available and maybe
this information being wused unexpected and a
harmful way. Elmi, A. lahad, and Ahmed
(2013) states that there are many documented
cases of Social Media accessed by marketing
organisations, employers, university official and
others, resulting in difficulties for a student who
disclosed information without any consequences.

EDUCAUSE Centre for Applied Research (ECAR)
has found that information revelation issues by
asking students who use Social Media on what
access limitation they place on their profile.
They also found that usually, all age group will

include what type
capabilities  provided,
information  of the

include their photos and first name in their
profile. Most of them include their last name,
email address, and handphone number.
Furthermore, the first step to participating in
social media is by disclosing information. To
create an account such as Facebook, Twitter,
Instagram and other social media account, the

user needs to provide personal information such
as interest, date, and place of birth, email, and
location. By uploading photos and updating
status, social media users disclose the enormous
amount  of their  personality and  disclosing
personal information will be continuous.

According to Jourard (1971), the disclosure is
the act of people revealing their personal
information to others. Disclosing personal
information  about oneself is also known as
self-disclosure.  Self-disclosure  also  has  been
defined as confidentiality interchange when users
give (or perceive) a value or reward for
disclosing personal information and act contrarily
to privacy behaviour (Jiang, Heng, and Choi,
2013). In other research by McKnight, Lankton,
and Tripp (2011), they stated that information
disclosure could be defined as the degree of
people give access to others for their personal
information. In a social media context, disclosing
information is include given on the profile, and
the communicative actions users perform (Zlatolas,
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2015). This is
media, social media’s users will
status, share location, like or
other which they normally will
personal information. This is in line with the
definition  described by Krasnova and  Veltri
(2010),  where  self-disclosure  or  information
disclosure is any message about the personality
that an individual communicates with others. This

because, by involving in social
update their
comment  with

provide their

study uses the terms of self-disclosure and
information disclosure to describe any form of
personal information that an individual provides
on Social Media.

Numerous terms are used to describe information
disclosure the most common of information
disclosure is the act where people share or
reveal their personal information with other. The
conclusion from the statement of definition from
previous studies, information disclosure, is exposed
information to other parties intentionally. In this
research, the terms of information disclosure to
describe the behaviour of people disclosed their

personal information on social media.
According to Hart, Ridley, Taher, Sas, and Dix
(2008), social media mostly exits for connecting

with sharing information with friends: a user
may weigh the costs and benefits of information
disclosure. Taking into this account where people
used social media to build the network with
others and to interact with others. People
develop a relationship in social media, and they
are willing to disclose their information which it
turns  to  reduce  privacy  (Altman, 1975).
Information privacy can be defined as the ability
to control personal information when it been
shared with other entity (Dienlin and Metzger,
2016). Based on the previous studies, information
privacy significant with  information  disclosure
whereby  people willing to have information
sharing to foster the relationship in social media.
According to Laufer and Wolfe (1977), during
information exchange, wuser’s private behaviour is
determined by a privacy calculus. Privacy calculus
is when user consider the aspects of cost and

benefits that will influence them to disclose
personal information or not (Krasnova,
Spiekermann, Koroleva, and Hildebrand, 2010).
Applying to this study, since social media is a
platform to communicate, privacy calculus s
relevant to be wused to know the factors that
influence people to disclose information.
Individuals have the purpose of disclosing their

information because of the benefits versus risk of

disclosure  (McKnight et al, 2011). This
statement was also supported by the previous
study by Culnan and Armstrong (1999), people

have a strong belief in the cost and benefits of
information disclosure
simultaneously. According to
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(Svenja, 2016) people weigh the benefits of
social media as more important than the possible
loss of privacy(cost). People will disclose their
information and accept the risk when they
perceived more benefits than risk.
Most of the research found that factor of
benefits element was positively influenced in
information disclosure or self-disclosure compared
with cost element which was the most negative
impact on information disclosure, to conduct this
research benefits element is used to achieve the
objective of this study. Enjoyment, Perceived
usefulness, and Trust are the factors influencing
Information Disclosure in this study.
I1l. FACTOR INFLUENCING
DISCLOSURE

INFORMATION

Enjoyment

According to  Heijden  (2004),
earnings positive, hedonic sense one has when
doing something, apart from any estimated
performance  consequences.  Research by  Hart,
Ridley, Taher, Sas, and Dix (2008) states that
enjoyment was the main reason people used
Social Media. Krasnova (2009); Elmi, A. lahad,
and Ahmed (2013); McKnight, Lankton, and
Tripp (2011) states that enjoyment can rise
self-disclosure in social media. Hogben mentioned
a sense of connectedness, self-enhancement, and
possibility to interact and share experiences with
like-minded individuals as possible benefits of
Social Media. For instance, users may find it
pleasurable to know that others can see their
activities and interests. Thus, Social Media such
as Facebook or Twitter, are organised and
presented in a way that enables pleasurable user
experiences so  that  users  participate  and
self-communicate more. The more the Social
Media users experience enjoyment, the more user
will contribute to information disclosure activity.

enjoyment s

Perceived Usefulness

Sharing information with other users
Social Media  website  such as  Facebook,
Instagram and  Twitter more productive and
effective in social media activities. Research by
Sun, Wang, Shen, and Zhang (2015); Li and
Sarathy (2007) found that usefulness was the
benefits factor that will influence the intention of
Social Media’s users to disclose their information.
A study by David (1989) where he states that
perceive usefulness is the essential dimension that

makes a

determines the behavioural intention to adopt a
technology. Retracting access to personal
information could hamper this usefulness. The
more useful a Social Media is the more offset

risks and thus encouraging users to disclose

their information. Hence, this study predicts that
usefulness  will increase information  disclosure
among teenagers.

Retrieval Number: C10901083519/2019©BEIESP

DOI: 10.35940/ijrte.C1090.1083519

431 & Sciences Publication

ISSN: 2277-3878, Volume-8, Issue-3S, October 2019

Trust

The trust factor plays a vital role in revealing
private information in Social Media. Trust can
be defined as the willingness to accept a

vulnerable situation based on positive expectation
regarding the action of others (Mesch, 2012).
Thus, users might rely on the Social Media
provider not to abuse their information for its
personal gain. The context of trust has two
dimensions. The first dimension is the user trust
other ~ community  members not misuse the

thought, life experiences and other  sensitive
information that  they  share. The  second
dimension is individual Social Media member

trust the providers of these sites to secure their

data. In this study, it was selected only in
exploring the trust on Social Media’s users to
Social Media’s members. Trust in Social Media
Members reflects an individual belief in others
users’  non-opportunistic  behaviour,  benevolence,
and trustworthiness (Chiu, Hsu, & Wang, 2006).
The one who trust their members in Social

Media well feel the site will be more desirable
and less risky to use. Research in the USA by
McKnight, Lankton, and Tripp (2011) has found
that trust is the factor that rises disclose in
Social Media among the wusers. Thus, the more
the trust in member on Social Media, the more
useful is likely to continue intention to disclose
their  information in  Social Media  (Veltri,
Krasnova, & Garah, 2011).

IV. RESEARCH FRAMEWORK

Figure 1 shows the theoretical framework about
the research topic regarding the factors influences
the information disclosure in social media. The
proposed framework was adapted from Elmi, A.
lahad, and Ahmed (2013), McKbnight, Lankton,
and Tripp (2011) and Krasnova, Koleshikova and
Gunther (2009). Enjoyment, Perceived Usefulness
and Trust are the independent variables that
influence the Information Disclosure which is the
dependent  variable. Based on the previous
research, these three dependent variables have a
relationship with information disclosure. Thus the
proposed  framework  consists of  this  three
independent variable and dependent variable.

Enjoyment
Perceived Usefulness

Information Disclosure
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Hypotheses

Hypothesis 1: Enjoyment has a relationship with
information  disclosure in  Social Media among
teenagers in Malaysia

Hypothesis ~ 2:  Perceived  Usefulness has a

relationship with information disclosure in Social
Media among teenagers in Malaysia

Hypothesis 3:  Trust has a relationship  with
information  disclosure in  Social Media among

teenagers in Malaysia

V. METHODOLOGY

This study employed a survey method using questionnaires
as the instrument. The samples of this study were students at
Sekolah Menengah Kebangsaan Rantau Panjang, Klang,
Malaysia. Self-administered questionnaires were distributed
randomly to 335 student selected students who study in
Sekolah Menengah Kebangsaan Rantau Panjang Klang and
the return rate was n=335 (100%). The questionnaires were
adapted from Krasnova, Kolesnikonova, and Gunther
(2009), Veltri, Kosnova, and Garah (2011) and McKnight,
Lankton, and Tripp (2011) regarding on the topic of
Information Disclosure. For data analyses, descriptive
statistical analysis was performed using the Statistical
Package of Social Science (SPSS).

VI. FINDINGS

Profile of Respondents

The distribution of respondents by gender shows that (188
or 56%) of them were Female and other (147 or 44%) were
Male. Respondents within age 17 - 19 years old form largest
group (230 or 68.7%) followed by respondents at the age
between 14 - 16 years old (99 or 29.6%). The lowest of
respondents (6 or 1.7%) were made up of those who were
between 11 - 13 years old.

All of the respondents have a Social Media account, and
242 respondents have actively use the Instagram account.
This made up the largest proportion from a sample collected,
which is at 72.2%. Followed by Facebook with 66
respondents, at 19.7% and Twitter, constituting 5.4%
respondents. Only 9 respondents record another Social
Media account. The frequency of used Social Media shows
that, 82.4% respondents use Social Media daily, while 17.0%
of them use social media several times per week and other
0.6% of respondents use Social Media several times per
month.

VII. DISCUSSION

v DV
H=0.146

Information Disclosure

|Percei\'edUseﬁJluess H H=-0.29 r_—___—_—_b

Figure 2: The relationship between variables

Correlation data defines the positive relationship between
enjoyment and information disclosure in Social Media
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among teenagers in Malaysia with the p<.05 and r=0.146. It
can be concluded there is a weak positive relationship
between enjoyment and information disclosure in Social
Media among teenagers in Malaysia. The finding
demonstrates that when people feel enjoy to used Social
Media, it will increase their information disclosure in Social
Media (McKnight, Lankton and Trip, 2011). Based on the
finding of this study, it was consistent with past literature by
Krasnova (2009); Elmi, A. lahad, and Ahmed (2013);
McKnight, Lankton, and Tripp (2011). Therefore Hypothesis
1 is accepted. The results of this study have empirically
shown that enjoyment and information disclosure in social
media among teenagers were positive and had a relationship.
Generally, respondents have agreed that enjoyment was a
factor that influences them to disclose information in social
media. Since nowadays, social media is one of the media for
teenagers to express their feeling, when the teenager feels
enjoy with social media. Eventually, it enhances them to
disclose information in social media.

Next, the correlation value between Perceived Usefulness
and Information Disclosure is r=-0.029 and p-value is .603
which is p>.05. It can be concluded that there is a weak
negative relationship between perceived usefulness and
information disclosure in Social Media among teenagers in
Malaysia and that and between perceived usefulness and
information disclosure is not significant. This study proves
that, that the users of social media will increase the
information disclosure in social media among teenagers.
This indicates that there is a relationship between perceived
usefulness and information disclosure and the findings are
consistent with past literature by Sun, Wang, Shen, and
Zhang (2015); Li and Sarathy (2007) since there has a
relationship between perceived usefulness and information
disclosure. Therefore Hypothesis 2 is accepted. The results of
this study have empirically shown that perceived usefulness
and information disclosure in social media among teenagers
were negative and had a relationship. Generally, respondents
have agreed that perceived usefulness was a factor that
influences them to disclose information in social media.
Perceived usefulness become the factor that influences
information disclosure because when a teenager feels social
media is useful and the risk of using social media is lower
where they can communicate with others without any
boundaries teenagers have the willingness to disclose their
information in social media.

Lastly, there is a significant relationship exist between
Trust and Information Disclosure since p<.05 and r=0.249. It
can be concluded there is a weak positive relationship
between trust and information disclosure in Social Media
among teenagers in Malaysia. This study proves that, when
people trust with their members in Social Media, it will
enhance them to disclose the information in Social Media
more. This indicates that there is a relationship between
perceived usefulness and information disclosure and the
findings was consistent with past literature by Elmi, A.
lahad, and Ahmed (2013); McKnight, Lankton, and Tripp
(2011). Therefore Hypothesis 3 is accepted. The results of
this study have empirically shown that trust and information
disclosure in social media among teenagers were positive and
had a relationship. Generally,
respondents have agreed that trust
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was a factor that influences them to disclose information in
social media. Teenagers trust their members in social media
because they know that their friend does not uses their
information in a wrong way where the risk when disclosing
information on social media is lower. Thus, trust is the factor
that influences them to disclose information in social media.

In sum, the findings discussed above have helped the
researcher to answer all of the research questions.
Specifically, these findings have empirically answered and
certified that factor of enjoyment, perceived usefulness and
trust have a relationship with information disclosure in social
media among teenagers in Malaysia.

In a nutshell, the entire hypotheses have a relationship
between information disclosure. The highest relationship is
between Trust and Information Disclosure with value 0.249.
The lowest relationship is between perceived usefulness and
information Disclosure with r=-0.029.

VIII. CONCLUSION

This paper has investigated the factor that influences
teenagers to disclose information is Social Media since
Social Media nowadays teenagers are the largest group who
used Social Media. From this research, it has been found that
Enjoyment, Perceived Usefulness and Trust were the factors
that enhance these teenagers to disclose their information
such as email, picture and others in Social Media.
Understanding the factors that would influence the
Information Disclosure in Social Media among teenagers,
assuredly it will assist the other researcher in designing the
framework to promote further and additional research,
especially on a dimension that affects the Information
Disclosure in Social Media with a different population.
Therefore, through this research, the other researcher will be
able to know which factor that influence on the Information
Disclosure in Social Media. Perhaps, the research framework
developed will not only be tested at one school in Malaysia
but likewise at another school.
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